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The Beginner’s Guide to Google Analytics

If you don’t know what Google Analytics is, haven’t installed it on your website, or have installed it but
never look at your data, then this is for you. We are going to look at Google Analytics from the absolute
beginner’s point of view. Why you need it, how to get it, how to use it, and workarounds to common
problems.

Why every website owner needs Google Analytics

Do you have a website? If the answer is yes, then you need Google Analytics. Here are just a few of the
many questions about your website that you can answer using Google Analytics.

¢ How many people visit my website?

e Where do my visitors live?

¢ What websites send traffic to my website?

¢ What marketing tactics drive the most traffic to my website?

e Which pages on my website are the most popular?

e How many visitors have | converted into leads or customers?

¢  Where did my converting visitors come from and go on my website?
e How can | improve my website’s speed?

e What blog content do my visitors like the most?

There are many additional questions that Google Analytics can answer, but these are the ones that are
most important for most website owners. Now let’s look at how you can get Google Analytics on your
website.

How to install Google Analytics

First, you need a Google Analytics account. If you have a primary Google account that you use for other
services like Gmail, Google Drive, Google Calendar, Google+, or YouTube, then you should set up your
Google Analytics using that Google account. Or you will need to create a new one. Please see our “Setting
up a Google Account” guide to help you.

This should be a Google account you plan to keep forever and that only you have access to. You can
always grant access to your Google Analytics to other people down the line, but you don’t want someone
else to have full control over it.
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Set up your account

Once you have a Google account, you can go to Google Analytics and click the Sign into Google Analytics
button. You will then be greeted with the three steps you must take to set up Google Analytics.

z Google ¢ testtubobusiness@gmail.com v

Start analyzing your site's traffic in 3 steps

© sign up for Google @ Add tracking code © Learm about your Start using Google Anatytics
Analytics y audience

\ ‘ ‘ Sign up
- f\“« . % Sign up now, it's easy and free!
"\/ / Sl have questions? Help Center

Youll get a vacking 00de 1o paste
All we neod is some basi info onlo your pages $o Google In 3 few hours you be able to
about what site you'd lke to knows when your site is visited. stant soemng data about Youir S0,
monitor.

After you click the Sign Up button, you will fill out information for your website.
For the absolute beginner’s guide, we’re going to assume you have one website and only need one view
(the default, all data view). The setup would look something like this.

E Google

New Account

What would you like to track?

Website Mobile app

Tracking Method

This property works using Uni | Analytics. Click Gat ing 1D and i the U A i King code snippet
to complete your set up.

Setting up your account

Account Name roquired

Business

Setting up your property
Website Namo required

123buisingss.com

Website URL required

bip:/f ~  123buisiness.com

Industry Category

Business and Industrial Markets ~

Reporting Time Zone

United States v (GMT-08:00) Pacific Time ~
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Beneath this, you will have the option to configure where your Google Analytics data can be shared.

Reporting Time Zone

United States  ~ (GMT-08:00) Pacific Time ~

Data Sharing Settings

Data you collect, procass, and store using Google Analytics ("Google Analytics data®) is secure and kept confidential. This data is
used to provide and maintain the Google Analytics service, to perform system critical operati and in rare exceptions for legal
reasons as described in our privacy policy.

The data sharing options give you more control over sharing your Google Analytics data. Leam more.

v Googla products & services RECOMMENDED
product linking se
~ Benchmarking RECOMwENED

¥ Technical sypport RECOMENDED

v/ Account spegialists #comutuioto

Learn how Google Analylics safeguards your data.

You are using D out of 100 accounts.

m i

Once you are finished, you will click the Get Tracking ID button. You will get a popup of the Google
Analytics terms and conditions, which you have to agree to. Then you will get your Google Analytics
code.

B Gl Home  Reporting  Customization  Admin O
Business / 123buisiness.com -
- 123bulsingsn.com g 2l ®
© Tacknglalo basic tracking
B mropeny Satings code, and additional data-calie

settings.

Tha inllowing settings are avallabic only
Universal Analytics.
4 Trscking iedo
Ciick Tracking Goda tofid the basiceode
Tiacking Cede for 2 wobditn 0110 Somnload Plaform SOK:
a C n 2pp (websdes & apps),

Cick Sotsion Saltings 1o configure the lee
2e33i0n and of 3 CATYaDA (Wodsites & apy

Exchmion List Tracking ID

UA-64248213-1

Website tracking

This is the Universal Analytics tracking code for this property. To get all the benefits of Universal Analytics for

B AdSense Linking this prope ty, copy and pasts this code Into overy webpage you want 1o teack,
B A Products This is your racking code. Copy and paste it into the code of every page you want to
track.
st
(homcon’ i
"y Remaetng [CGERCET ) ii2]1=1°naw Date():

18 8707 |

.99

galereate, 'VAB424B213-5', Duto’l;
Dd Doip impon 99{'se0d. Pagaview).

i
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Install your tracking code

The code must be installed on every page on your website. The installation will depend on what type of
website you have.

If you have a website built with HTML files, you will add the tracking code before the
</head> tag on each of your pages. You can do this by using a text editor program (such as TextEdit for
Mac or Notepad for Windows) and then uploading the file to your web host.

Son ingex.himi

T, ¢ FilePathr: veard 3

« » [ oiadechunl I JAVASCRIFT @
& <1DOCT'YPE html PUBLIC "-//W3C//DTD XHIKL 1.9 Transitional//eN"
1 “RRRP: et 3. 0N/ TRA X tRLI/DTO /Xl L-transitional, dtd">
Al <htal xminse http: //wew. w3.arg/ 1999/ xhtal">
4 F chead>

-«

<tiRle>dHIRE - Rtml vCard Template</tities
cmeta http-aquiv="Content:Type” content="text/ntml; charset=UrF-g" />

1] <l==ingorts the main css flle==>
<link rele"stylesheet” hrefe'css/style.css” types"text/oss™ sedias"screen” />
18 <1—isports prettyPhota css file—»
11 <link rele“stylesheet™ typoetext/ess" hrefs“css/prettyPhota.css” mediae“screen” />

13 <!—isports jquery—»
14 <script types“rext/javascript™ sre="js/jquerysl.5.2.min.Js"><fscript>

15 <i--imdorts prettyPhoto plugin-—»

16 «script type="text/javascript™ src="{s/{qQuery.prettyPhota. | s »e/scripts

7 <i--isports jquery fore plugin—>

18 <seript eype="text/javascript” src="|s/jquery.fare.|s"s</scripts

1 <!==imporis jquery cycle plugin - used for navigation--»

20 «script types“text/javascript™ src="[s/jquery.cycle.all. js >e/script>

n <t==18p0rts twitter feed plugin plugin=—=»

22 eseript srce“|s/jquery. tveet. Js' eypes"text/|avascript=a</scripts

n <i—1imporys custom javascript code-->

24 <seript type="text/javascript™ src="js/custon. s a</scripts

25 <t==imports qUip plugin-—»

26 «SCript types"text/{avascript™ src="is/jqQuery.qtip-1, 8.9 rcl.min.{s"s</script>

k-3 «i-- internet explarer fixes ——»

2l {1f T€ 7)»<link hrefo“css/ie?.css" rels"stylesheet™ typea"text/css” aedias"screen” /o<![endit]=-»
3 if I€ 9)=<link nref="css/ied.css” tylesheet™ type="text/css” sedia="screen” /<! (endit]—»
3 {4f 1t 1E S)><link href="css/ie all.css™ rel="stylesheet” types"text/css" media="screen” /a<!(endifl->
n

23 ¥ <script»

3 ¥ (fusceion(l,5,0,9 ra.aM1L GoogleAnalyticsob)ect Ferid frlst (¢] | {function(){

3 (41rl.9=41r).q]] {1).pusnCargumenes) ), i1r) . 1=l encw Datel) sa=s.createf lenent (o},

3% . leeents8yTagharme(a) [0):a. 25 .parenthiode. insertdefare(a,al

37 . ¥ Hwindow, dacusent, *script”, "/ fu . 0o .comfanalyti L

k2]

39 gal'create', 'UA-64248213-1', 0'):

4 g3l 'send’, 'pageview’);

4

42~ </script>

43
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With a Word Press website you can download a plugin for Google Analytics to install your code easily no
matter what theme or framework you are using.

YiordPress 4.2.1 & available! Please undate now,
Add Plugins  upwad sngin

Xeywoed

Search Results

VS it 1 of33 >

Google Analytics

Google Analytics
Counter Tracker

Google Analytics

Use Google Analytics on o Dot ‘ Dt Googhe Anabytcs for Ais Dakadn
your Wardpress site without ' Google analybies counter Wordbress without tracking
toucheng any code. and iew tracker - analyze the visors. your own visis.
VSItOK (8PS Tght In your hits on you websde and .
drsplay t graphically b S
8y wPadm
© 1ast Updated: 3 days ago
9,000+ Active Installs + Compatible with your verson of
(] Cast Updated: 7 days ago wWordPress

9 Last Updated: 1 week 390

50.000+ Actve Installs + Compatible with your version of

600,000+ Active Installs

v Compatible with your version of
WordPress

WordPress

> Google Analytics Google Analytics am Analytics Cat

Google Anal th '; Google AnalyBCs WO (s 2 Go:gl: Analytics

Ancnymaze A powertul plugen, which 36ds Made Easy
tracking to you website. lets T

By stefon iusges g A WS mvmuu»:;;npom Analytcs Lets You Add Your
manage goals fiters, etc, i e
8y WebDorodo analytics Trackang Code To

I Last Updated: 2 months ago Your Site With Ease.
1,000+ Active Installs + Compatible with your version of P e
WordPrass de a8 Last Updated: 1 month ago ’
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With a Web.com website (mono platform), go to your settings in the top bar, on the left hand menu go to
Google Analytics and paste in your Google Analytics IDs.

SETTINGS

LANGUAGE
OPTIMIZE FOR GOCGLE PAGE SPEED

RAIESEDEREE Insert your own Google Analytics IDs (eg. U A11223344-00). If multiple accounts are needed, add them comma
separated.
GLOBAL HTML TAGS

GOOGLE ANALYTICS
FAVICON

CODKIE NCTIFICATICN
ENABLE PUBLIC PREVIEW

ECITING MODE

If you have a Shopify e-commerce store, you will go to your Online Store settings and paste in your
tracking code where specified.

SETTINGS Online Store m

General

Store details Homepage title 0 0f 70
Payments

Checkout
Homepage meta description

Shipping

Taxes

Notifications

Google Analytics Google Analytics account
o J o] <senpi>

Sales Channels gl M Mt (furction(s.0.9.7.0.m¥Hif GooglaAnalyricsOvject Je i =Hlifuncion{
i adoliis, el ) (0=i.aiDpu 1ot o Doleas

Online Store A e m-=3 gelEiements By TagName(o)

{0]:n.asyneT:a srceg:m parontNode inset Boforsla,m)
Dlwindow, documnont, ‘Script’, /Avivw. googlo-0Aalytics com/anaiylics 18°,'00°)

galcrente’, ‘UA-65248213-1°, "auto’):
galsand’, ‘pROTdENY):

itripts

As you can see, the installation of Google Analytics varies based on the platform you use (content
management system, website builder, eCommerce software, etc.). You should be able to find easy

instructions to install Google Analytics on any website by doing a web search for your platform and how
to install Google Analytics.
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Set up goals

After you install your tracking code on your website, you will want to configure a small (but very useful)
setting in your website’s profile on Google Analytics. This is your Goals setting. You can find it by clicking
on the Admin link at the top of your Google Analytics and then clicking on Goals under your website’s

View column.

e Google Ana Home Reporting Cust omization  Admin
Business
Business Y. - 123buisiness.com - - All Web Site Data '
g Account Settings E Property Settings [B View Settings
s User Management ams User Management ams User Management
Y AlFaters JS Tracking Info ™ Goals

Goals will tell Google Analytics when something important has happened on your website. For example,
if you have a website where you generate leads through a contact form, you will want to find (or create) a
thank you page that visitors end upon once they have submitted their contact information.

That URL will likely look something like this.
http://123business.com/thank-you.html

To set up your lead generation goal, click on the New Goal button.

E Google Home Reporting Customazation Admin
Business / 123buisiness.com/ All Web Site Data
BTN e
“- All Web Site Data -
Past 7 day
Goal ™
B View Settings conversions

Theve & ata for this vi
&3: User Management a00 is NO data for this view.

F Goal s
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Choose the Custom option (unless one of the other options are more applicable to your website) and click
the Next Step button.

5 G Home  Reporing  Customizaton  Admin ol
Business / 123buisiness.com / All Web Site Data bt
Goal setu
- All Web Sito Data o e
Templato
Select a lemplate to stan with a pro-filled configuration
B View Satungs
REVENUE
Resarvations Sgned up for o ue mta) of reservan
s User Management Make a payment  Camphetad onfing peymera
Make an appointment Schedueo a vist or mastry
™ cors Become 3 panner Reguesiad or Ramted patner, BB
ACQUISITION
2 Contont Grouping Create an 9OCOUNT  SCOTAM 991 Up AUV, OF VEW GO0
INQUIRY
View mora
Y Faters bl
~= Channel Settings
W Ecommence Settings ENGAGEMENT
Madia play
) Custom

PERSONAL TOOLS & ASSETS

Z|E Segments
e [

ey © Goal description

1l Atmbuon Modets

Name your goal something you will remember, select Destination, and then click the Next Step button.

¥ Coxomle Home  Reporting  Customization  Admin

drministration » View Goals » New Goo!

Business / 123buisiness.com / All Web Site Data

@& Goalsetup £

- All Web Site Data
Custom
B View Settngs © Goal description
Name

aas Usar Managemant

Lead Form Submissons
F Goals

Goal slot D
A Content Groupang Goal (0 1/ GoatSat1
Y Futlers Type

ot Destination ex: thanks himl
Duralion ex. § minsss o mors
—~| Channel Settngs Pages/Streens por sesson ex: 3 pages.
Evert ox: played a video

W Ecommerce Sattings

PERSONAL TOOLS & ASSETS

22 Segmants
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Enter your thankyou page URL after the .com of your website (for example, thankyou.html) in the
Destination field and change the drop-down to “Begins with”.

1% Google Home  Ropoting  Customizaion  Admin <

Business / 123buisiness.com / All Web Site Data

@ Goalsetup  £a
- All Web Site Data

Custom
B View Setongs @ Goal description
s Use Jome
® Gous © Goal details
Destination
Boginswith v hank-you/ Case sensitive

or example, use My Scroen for an app and Ahankyou himi 151608 of wWw EXamP. ComThankyou himi for i web poge

Valug OPTIONAL

ott Assign a monetary value 10 the conversion
W Ecommerce Settings

Funnel OPTIONAL

o
PERSONAL TGOLS & ASSETS O

Verify this Goal  See how often this Goal would have converied based on your data from the past 7 days.

[ I

i Attributic

You will then toggle the value and enter a specific dollar’s value for that conversion (if applicable) and click

Create Goal to complete the setup.

If you have other similar goals/ conversions you would like to track on your website, you can follow these
steps again. You can create up to 20 goals on your website. Be sure that the ones you create are highly
important to your business. These goals (for most businesses) include lead form submissions, email list
sign ups, and purchase completions. Depending on your website and its purpose, your goals may vary.

Note that this is the simplest of all conversion tracking in Google Analytics. You can review the
documentation in Google Analytics support to learn more about setting up goal tracking.
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Add additional accounts

If you want to add a new Google Analytics account, you can do so by going to your Admin menu, clicking

on the drop-down under the Account column, and clicking the Create New Account link.

¥ Google Home  Repoing  Customizaion  Admin
Business
Business Y - 123bulsiness.com
}
[ Property Settings
Business 64248213
23 User Management
Create new account Using 1outef 100 | T %

Y AlFiters

Tracking Info

-

All Web Sito Data

‘ View Settings

o Usuyr Management

FGoas

Likewise, if you want to add a new website under your Google Analytics account, you can do so by going
to your Admin menu, clicking on the drop-down under the Property column, and clicking the Create New

Property link.

¥4 Google Home  Reporting  Customazation  Admin
Business
Business = @ 123buisinoss.com = - All Web Site Data i
g Account Setings B View Settngs
123buising:ss com UA-64248213-1

oas User Management oas User Management
_— e Create new progerty Uting 1outof§0 = &
M Goais

Y AlFiters Tracking Info

Then you will continue through all of the above-mentioned steps.

Once you've installed Google Analytics on your website(s), set up your goals, and set up site search(es),
you should wait about 24 hours for it to start getting data. Then you will be able to start viewing your data
in real time, from the day you added your Google Analytics tracking code to your website. You will not be
able to see data from before you added your tracking code.
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How to view Google Analytics data

Once you start getting in Google Analytics data, you can start learning about your website traffic. Each
time you log in to Google Analytics, you will be taken to your Audience Overview report.

Alternatively, if you have more than one website, you will be taken to your list of websites to choose from,
and then taken to the Audience Overview report for that website. This is the first of over 50 reports that
are available to you in Google Analytics. You can also access these reports by clicking on the Reporting link

at the top.
LT Home  Migmtng - Agre
" Audience Overviow May 17, 2015 Jun 16, 2015
Brad  Dapent «  ASE 0 Dashdosnd  Shenowt <
B Oswbosrds
Al Sessor
= Jurom O .VT$ ’
Cversiew
, amigence Everss
Sesac VB St & e Wourty | Day | ek Moo
O Restre * Saorn
- Ausonce
Overvn
Acte Users BETA
Conont Anatyss BETA
Yy %
* Queyers
R et B New Vistor 88 Returming Vistor
Sonsore Usen Pagovem Pages § Sesscn
o 12,682 10,956 19,838 1.56
* Bever
« Tochrangy
Lt Arg Sessicn Dreean Bounce Rats % New Smscn
) (?0:01:15 e 80.18% 84.61%
* Broveoy
e fve
Oeropraphics Largusgn
k. 2K ngage
E 3
R Coveurs Sy .
1 )
? m i
[rerere ] L Y
. * o |0

w1l repon?
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Standard report features

Most of the standard reports within Google Analytics will look similar to this.

Audience Overview

Email  Export v AddtoDashboard  Ehoriein

All Users

Nov 1,2016-Nov 30,2016 ~

-

+ Add Segment
100.00% Sessions
Overview
Sessons | VR Sesctamenic Hauely | Day | Week: | Month
® Sessions
i Hw
W New Visitor B Returning Visitor
Sessians Users Pageviews Pages / Session Avg. Session Duration
11,827 8,911 26,444 224 00:01:49
Bounce Rate % New Sessions.
56.69% 70.37%

In the report at the top right, you can click on the dates to change the date range of the data you are
viewing.

Home Customization Admin

Reporting

Audience Overview May 17, 2015 - Jun 16, 2015 «

. Agrd 2013 My A0S o 2015 . Yy
. ahboard  Short Oate Renge | Custon :
ot i o L - S W TWTF3SSMTWTFSSUuTWTIFS
1234 LN 1 [2]3]a]e]6] |w,n 2013 | An 16,2013
' s 61890 e s ey BDODEOED
O AXSeaicon 3213 14 1510 17 18 30 11 32 43 14 19 1o EOEOIE 7 Copems &)
w202 2 n 2 s BBDESEE =
SR 7 (75 2027 | 20200
il 31]
Sessions * V3. Select & metric

Hourly | Day Week Mooty

You can also check the ‘Compare to’ box to compare your data from one date range (such as this month)
to a previous date range (such as last month) to view your data.

& New Vador B Roturming Vesor
Sossiora Users Pagavaws Pages { Sasaion
12,682 10,956 19,838 1.56 q
A TN NS o NS e
#vg Session Duraton Bounce Rate % Now Soveore
00:01:15 80.18% 84.61%
—_—————, —————— e —
Demographics Screen Resolution Sessions % Sessions
V. 1. T68x1024 3 Wl 89s%
2. 260840 220 W 1592%
3N 280 W :365%
8 173 0 953%
5 156 0 860%
6 owes w | 3%
7. $14xT¥ S| 200%
Mobile 8 72024280 3 1.71%
atng System 9. 480X 25 | 138%
2 Provider 10, 126080 2 | 1'%
Screen Reachuton vew S ropont
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You can hover over a variety of areas on your Google Analytics reports to get more information.
For example, in the Audience Overview, hovering over the line on the graph will give you the number of
sessions for a particular day. Hovering over the metrics beneath the graph will tell you what each one

means.

Home Customization Admin

Reporting

Audience Overview

Ermail  Export +  Addto Dashdoard  Shortcut

O f‘.»,m’

May 17, 2015 - Jun 16, 2015

L 4

+ Agd Segment

MHourty Osy Week Somn

Sunday, May 17, 2015
 Sesscrs 205

B Now Vaa  m Redusming Viekor
Sesscrs Users Pagavews Pages | Session
12,682 10,956 19,8
A NN TN | viewes Repuated itewa of 8 Srghe pege b
e o
Avg. Session Duration Bource Rine 25 Now Sesscey
00:01:15 80.18% 84.61%
‘fv\_”\/"\__'\/, R —— — ey ——

Beneath the main metrics, you will see reports that you can switch through to see the top ten languages,
countries, cities, browsers, operating systems, services providers, and screen resolutions of your visitors.

% Now Vador W Rotsming Vesor
Sossiora Users Pagavaws Pages { Session
12,682 10,956 19,838 1.56 q
A TN TS e, P S Py T —
Avg Session Duraton Bounce Rade % Now Soxsiore.
00:01:15 80.18% 84.61%
_—en e e
Demographics Screen Resolution Sessions % Sessions
= 1. T68x1024 344 [ 189%
2 200 289 W 1592%
3 204 W 565%
iy 173 0 95%%
st 156 N 880%
= 6 30 w | 3%
7. 414x738 S| 200%
Moblie 8 72020280 3 |11
perating System 9. 480N 25 | 138%
Secvice Provider 10 xB00 ® 121%
Screen Reactibon veow 14 ropont
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You can click the full report link on each to see the full reports. Or you can click on any of the top ten links
to see more details. For example, clicking on the United Kingdom in Countries will take you to the full
Location report, focused in on visitors from Countries with the UK.

3 I 5.948
rimary Dimension: Region Cry  Other
Secondary dimension v
Acquisition Behavior ious  Goal 1: F ission Best Practi
Region
o % New Sessions Botnce Rate Pages / Avg.Session  Farm Submission Best Practice Page Form ¢
e s o D Session Duration (Goal 1 Conversion Re} Page {
10,313 64.20% 6,621 67.91% 1.88 00:01:34 0.06%
1. €ngland 8,948 (86.76%) 62.03% | 5,550 66.38% 194 00:01:47 0.06%
2. Scotland 533 (5.17%) 69.98% 373 72.23% 173 00:01:09 0.19%

In this view, you can hover over each country to see the number of visitors from that country. You can
scroll down to the table and hover over each column name to learn more about each metric.

Acquisition Behavior
Region
% New Sessions Bounce Rate Pages/ Avg. Session
Sessions + New Users % i
Session Duration
10313  64.20% 6,621 67.91% 1.88 00:01:34
Avg for View: of Tot Avgforview: | AvgforView: vg for View
1. England 8,948 (86.76%) 62.03% S.550 66.38% 1.94 00:0%:41
2. Scotland 533 (5.17%) 69.98% 373 72.23% 173 00:01:09
3. (notset) 397 (3.85%) 99.50% 395 96.98% 1.08 00:00:03
4. wales 271 (2.63%) 69.74% 189 65.31% 172 00.01:04
S. Northem Ireland 161 (1.56%) 6957% 112 71.43% 153 00:00:42
6. Isleof Man 3 (0.03%) 66.67% 2 66.67% 133 00:00:00

You can also click on the name of each country to see visitors from cities within the country. Effectively,
any time you see a clickable link or a”?” next to something, you can click on it or hover over it to learn
more. The deeper you dive into your analytics; the more interesting information you will find.
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Types of Google Analytics reports

Here is a quick summary of what you will find in each of the standard Google Analytics reporting sections,
accessible in the left sidebar.

ﬁ Google Analytics

i@ Audience

Overview

Active Users BETA fd Behavior
Cohort Analysis BETA Overview

» Demographics Behavior Flow
» Interests » Site Content
» Geo » Site Speed
» Behavior » Site Search
» Technology » Events

* Mobile » AdSense

» Custom Experiments

» Benchmarking In-Page Analytics

Users Flow K Conversions
'!’ Acquisition » Goals
Overview » Ecommerce
v All Traffic » Multi-Channel Funnels
» AdWords
» Search Engine
Optimization
*» Social

»* Campaigns

Audience reports

These reports tell you everything you want to know about your visitors. In them, you will find detailed
reports for your visitors” age and gender (Demographics), what their general interests are (Interests),
where they come from (Geo> Location) and what language they speak (Geo> Language), how often they

visit your website (Behaviour), and the technology they use to view your website (Technology and
Mobile).
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Types of Google Analytics reports

These reports will tell you everything you want to know about what drove visitors to your website
(All Traffic). You will see your traffic broken down by main categories (All Traffic> Channels) and specific
sources (All Traffic> Source/Medium).

You can learn everything about traffic from social networks (Social). You can also connect Google
Analytics to AdWords to learn more about PPC campaigns and to Google Webmaster Tools / Search
Console to learn more about search traffic (Search Engine Optimisation).

Behaviour reports

These reports will tell you everything you want to know about your content. Particularly, the top pages on
your website (Site Content> All Pages), the top entry pages on your website (Site Content> Landing Pages),
and the top exit pages on your website (Site Content> Exit Pages).

If you set up Site Search, you will be able to see what terms are searched for (Site Search> Search Terms)
and the pages they are searched upon (Site Search> Pages).

You can also learn how fast your website loads (Site Speed) as well as find specific suggestions from
Google on how to make your website faster (Site Speed> Speed Suggestions).

Conversions

If you set up Goals within your Google Analytics, you can see how many conversions your website has
received (Goals> Overview) and what URLs they happened upon (Goals> Goal URLs). You can also see the
path that visitors took to complete the conversion (Goals> Reverse Goal Path).

Speaking of goals and conversions, most of the tables within Google Analytics standard reports will tie
specific data to your conversions. For example, you can see the number of conversions made by visitors
from Wales in the Audience> Geo> Location report. You can see the number of conversions made by
visitors from Face book in the Acquisitions> All Traffic> Source/Medium report. You can see the number of
conversions made by visitors who landed on specific pages in the Behaviour> Site Content> Landing Pages
report.
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If you have multiple goals, you can use the dropdown at the top of that section of data to switch to the
goal you want to view or all of your goals if you prefer.
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Shortcuts and emails

While you won’t need every report within Google Analytics, you should explore them all to see what they
have to offer. When you find some that you want to use again and again, use the Shortcut link at the top
of the report to add them to the Shortcuts in your left sidebar for faster access.

.!".,.._. Matm  Reporting  Customization  Admin

. Landing Pages May 17.2015- Jun 16, 2015 -

Dl Rapont « mwa -

N O=ecwce
A2 Sessors Segrord
100 00% =00
s Shoous
(e Explorer  Entrance Pathe
Auserce Overvew Suvvery Sasnege CoaiSet1 Cow'Sel? Ecrvern AdSerws
Locaton
Sesere ¢ VR Bt o vePx O Mo Mm%
Al Traffc
Top Conversion Paths it

Or, use the email button to have them emailed to you (or others on your team) on a regular basis.

Email Report: Landing Pages
From lofaniana@gmail.com
To
Subject | Googe Analytcs: Landing Pages
Atiachments | 3 CSV . |[ LANDING PAGES |
Frovency | woeity . | Devotwoos| s [ v w v ¢ s

+ ADOVANCEO OPTIONS -
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If you choose to send emails to someone outside of your organisation, be sure to regularly check your
emails by going to your Admin menu and clicking on the Scheduled Emails box under the View column to
ensure only people working with your company are getting your data.
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How to add a user to your Google Analytics

You don’t have to give you Google account login information over to some who needs access to your
Google Analytics data. To share your reports, follow the below steps:

Log into your Google Analytics, where you will be taken to your Home screen.

All accounts > Google Merchandise St

oAl Analytics 1 Master View ~ LR
Q_  search reports and help Google Analytics Home R sicHTs
HOME . Conversion Rate Sessions i i »
f Users Revenue Conversion Rat or Active Users right now @ youtube.com is performing
% worse than other Referral traffic
 customization 14K $22K 1.25% 17
r08% 123% 11833 103% Aug 1-31,2018
Reports 26.37% of your site traffic is from the Referral
&y channel. Within Referral, youtube.com is
© reatie

12.41% of sessions, and performs worse on
some key metrics.

& aupience

Metric This source  Other [Referral

raffc

3+ AcauisiTIoN

s51.96 10767
. . o 0001:09 00:03:44
B9 seHavior R e
Ihome 012% 280%
M CONVERSIONS HETE T 50.06 $301
/asearch.htmizkeyword=gopher
Last 7 days + AUDIENCE OVERVIEW > REALTIME REPORT MORE INSIGHTS >
How do you acquire users? Where are your users? When do your users visit?

Traffic Channel Source / Medium Referrals Sessions by country

L -
Q  Dpiscover
= %
£ AomiN
-- -
< United States

At the bottom left hand side of your home screen, go to your ‘Admin’ Tab:

Last 7 days =

How do you act

Traffic Channel

Q nDiscover

t o LIV

~
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In your admin view go to user management:

ADMIN USER

Demo Account - Google Merchandise Store - 1 Master View -
Ba Account settings - B Property settings B view Settings

Js  Tracking Info F Goals
Y Anritters PRODUCT LINKING ¥ Fitters

e l} E Google Ads Linking
B Trashca ™ Ecommerce Settings

E AdSense Linking
Dd  calculated Metrics seTa

Bl Ad Exchange Linking
PERSONAL TOOLS & ASSETS

B AlProducts ZE segments

[Z Annotations
% Audience Definitions

ihi  Attribution Models
Dd Custom Definitions

[F] custom channel Grouping seTa

n

Dd  pata Import

¥ Custom Alerts
m~
You will see who currently has access to your Google Analytics:
Web.com
% Account permissions «rous ek Epandgow= OB, | = °
Name 1 Email Permissions

Edit, Collaborate, Read & Analyze, Manage Users

®@0CU

Edit, Collaborate, Read & Analyze, Manage Users

- - None (user has permissions on a lower level)

© e 006

= Edit, Collaborate, Read & Analyze, Manage Users

You can add a new user by clicking on the blue + at the top right-hand side of the page:

Expandgroups I =

You will get a choice to either “Add new users” or Add new groups”. Select “Add new users”

dgroups P = :
Add r@u users

ers Add new groups :

ers W .
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You will need to enter their email address in, as well as select the permissions for the new user.

To add Web.com as a user of your Google Analytics you can use ppcteamuk@web.com for the email
address.

You can select permissions for each user, based on what you want that user to be able to do.

e “Edit” — They can create and edit accounts, properties, views, filters, goals etc. Cannot manage
users.

e “Collaborate” — They can create and edit shared assets like dashboards or annotations.

e “Read & Analyze” — They can view report and configuration data.

e “Manage Users” — Can add users, delete users, and change user permissions.

If you are adding Web.com you need to select Edit.

Email addresses

ppcteamuk@web.com Q

Notify new users by email

Permissions

Edit

Can create and edit accounts, properties, views, filters, goals, etc. Cannot manage users. Learn more

Collaborate

Can create and edit shared assets, like dashboards or annotations. Learn more

Read & Analyze

Can view report and configuration data. Learn more

Manage Users

Can add users, delete users, and change user permissions. Learn more

Once you are happy click the add button in the top right-hand corner.

You will be taken back to the Manage Users Screen and you will see the new user added to the list.

Web.com
issi Expand = H
Account permissions s wous G5 e pandgows B | T ° H

Name 1 Email Permissions

X

Edit, Collaborate, Read & Analyze, Manage Users

@ee

Edit, Collaborate, Read & Analyze, Manage Users
- Edit, Collaborate, Read & Analyze, Manage Users

- None (user has permissions on a lower level)

©) KSAICSARCANS)]

- ppcteamuk@web com Edit, Collaborate, Read & Analyze

The user will be notified by Google that they can now access this account or report.
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Answers to common questions about Google Analytics

Got a few questions? Here are some of the common ones that come up with Google Analytics.

How do | share my Google Analytics data with someone?

You don’t have to give your Google account information over to someone who needs access to your
Google Analytics data. You just need to go to your Admin menu and under the Account, Property
(website) or View you want someone to see, click the User Management menu.

3

Reporing Customizaton Admin
www kikolani.com

www ilhaianl com . htp.dkolanl com . . Minplant com

From there, you can add the email address (it needs to be a Google Account email address) of anyone you
would like to view your Google Analytics data and choose the permissions you would like them to have.

R
3
3

Admin
www.kikolani.com k -

- hitp iikolant com
i +  Propecty Permissions

Manage Users, s, Cotaborate, Read & Analyae «

25 User Mansgement

Add permissions for:

Read & Avaiyre

User o-mai Tat s registered in Googie acoounts

Maraye Usens

Notty Tug Liber by emed (]

¥ Reed L Ayre

Asd Cancel
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| have more than one website, how do | set up my Google
Analytics Account?

Google Analytics offers hierarchies to organise your Google account.

* You can have up to 100 Google Analytics accounts under one Google account.
¢ And you can have up to 50 website properties (Website properties are your actual websites} in each
Google Analytics account.

Here are a few scenarios.

SCENARIO 1: If you have one website, you only need one Google Analytics account with one website
property.

SCENARIO 2: If you have several businesses, but less than 50, and each of them has one website, you
might want to put them all under one Business account.

SCENARIO 3; If you have several businesses and each of them has lots of websites, for a total of more
than 50 websites, you might want to put each business under its own account, such as 123Buslness
account, 124Busfness account, and so on.

There are no right or wrong ways to set up your Google Analytics account-it’s just a matter of how you
want to organise your sites. You can always rename your accounts or properties down the road.

Please note: You can’t move a property {website} from one Google Analytics account to another-you
would have to set up a new property under the new account and lose the historical data you collected
from the original property.
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| have a lots of websites, and | don’t want to check each of
their Google Analytics on a daily basis. What do | do?

On your home screen of Google Analytics, you will find a listing of all your websites and an overview of
the top metrics-sessions, average session duration, bounce rate, and conversion rate. This is a great way
to have a quick overview of all your sites.

Home  Reporing  Custorization

Google Analytics has simpified s data sharing seings. Learn more

May 17, 2015 - Jun 18, 2015

-~ - K

Sessioma ¢ Avil. Session Duration Bounce Rate Goal Converuon Rste
(S AN 12,882 0001:15 80.18% 352%
< ;“:_’ﬁmmml % 6.665 000146 60.17% 285%
el aam s a7 oo
[ S shmghiibenieng dol ot st 1601 000012 24 25% 012%
M o i 862 000006 949% 000%
L e o e 0002108 68 17% 071%
e aaivaiss g 000039 76.68% 0.00%
< mmm UA-5081731-38) 268 coc0:38 aReGN a5k
< f::_"l':‘f‘i“";“:z‘;‘:"; :f:, 21 00,0035 8264% 10.74%
1 freslanceblogger.com 3 0000.00 100 00% 000%

(oo ikigham com UASASYTI 185}
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Google Analytics says that 90%+ of my organic keywords are
(not provided). Where can | find that information?

(not provided) is Google’s way of protecting search engine user’s privacy by hiding the keywords they use
to discover your website in search results. Tools like Google Webmaster Tools can help you uncover some
of those keywords.

o
Go gle
Search Console © \mptani com Hetp - O -
Search Analytics (beta)
@
v Search Yrallic 7 Clicks 7 Impreasions  / CTR  / Posibion
Saarch Anstytics
Ty B » Queries Pogas Countries Devices. Soarch Type Dates
i o - kb il W= wed alay 39 . Jun 13
Total phawsy Total impressions Avg CTR Avg powttion
4,010 202,684 1.98% 259
Ousies Deaay Enprasaions (113 Poamion
) 40 0% 10 »
? Sotre Softero ¢ kil 5834 156% -3 »
3 webinns Sofrwirg COMOIROn ] 28 34.16% 12 »
best wabinar softanin (2 3 L1 -2 1 40 »
S erwvinnr pleioms 12 28 72 3% 38 »
6 blopmangung 2 12 2m% 71 »
T bestwetirar plattorm 2% o 1473% 33
-2z ey u @03 590% a0 »
9 bestwebiar sotwaro 20151 2 02 2157%
10 conmeAn i e b 304% 82 »
Oowrood Show 10rows = 5. 1060099 >

They won'’t be linked to your conversions or other Google Analytics data, but at least you will have some
clue what keywords searchers are using to find your website.
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How do | use Custom Reports, Dashboards, and Segments?

If you're ready to move to the next level in Google Analytics, Custom Reports, Dashboards, and Segments
are the way to go.

Custom Reports (under the Customisation menu at the top) allow you to create reports
that look similar to the standard Google Analytics reports with the metrics you want to view.
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Dashboards allow you to view your Google Analytics data in a dashboard format. You can access them at
the top of the left sidebar.
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Segments allow you to view all of your Google Analytics data based on a specific dimension, such as all of
your Google Analytics data based on visitors from the United Kingdom. You can also use them to compare
up to four segments of data, such as United Kingdom versus United States traffic, search versus social
traffic, mobile versus desktop traffic, and more. You can access Segments in each of your reports.
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The nice part about these is that you don’t have to create them from scratch. You can start by using
pre-defined Custom Reports, Dashboards, and Segments from the Google Solutions Gallery.
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There, you will find lots of Custom Reports, Dashboards, Segments, and other solutions that you can
import into your Google Analytics and edit to fit your needs. Edit Custom Reports with the Edit button at

the top.
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Edit Dashboards using the Add Widget or Customise Dashboard buttons at the top.
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Edit Segments by clicking the Action button inside the Segments selector box and choosing Edit.
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Or, when you have applied Segments to your reports, use the drop-down arrow at the top right to find the
Edit option.
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As you get used to editing Custom Reports, Dashboards, and Segments, you will get more familiar with the
way each works so you can create new ones on your own.

In conclusion

We at Web.com hope you’ve enjoyed this beginner’s introduction to Google Analytics. If you want to learn
more about Google Analytics and the reports it can produce, Google have lots of guides and information
at https://support.google.com/analytics.
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